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~ SECTION-A - e
E Answemuquestlons inone ortwo sentenceseach Each cames1 mark | |
1 Whaﬂscﬁ‘rlsumeramertrsmg\ T : | -"""‘"‘"“’*
2. What is advertising ? -
| &~Whatduvﬁﬁfhean byAdvertFé‘m’gAgency’? 2
4. Whatis advertlsmg copy research ?
5. Whatis print media ? o T
6. What is pomt of purchase advertlsung ?
: 7 What is Public Servrce Adverhsmg ?
8. What |saLogo?. B o
] '9.-What is an advertising industry ? | L # o T
10. What is Unit Display ? - -',,J.Q T eroMarks)
. secrioN-B N
- Answer any elghtquestnons in not exceedmg one paragraph Each questlon carries
2marks o _ :
1. What is Product Related Adverttsmg ? , A
12. What is Transport _Adver_tnsmg? T ‘ ;,_ ;, JENDUSEE
13. V"Vhatis adverting I_n_s.ul't 2 T .PT/
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14,

15 What

o g e T D e

What is campalgn“”&

~ 16. What is media seiectlon ?

7.
18.

What is experimental control méthod of measuring advertisgge_ﬁactweeess‘*

What is an independent advertisingagaricy 7

— —19. Whatis Trade oriented sales promotion ?

."

20.
21.
22,

Answerany six questlons innot exceedlng onepage each. Ea '
‘4 marks:- .., '

What is Advertising Strategy ?

What is Classified Ads ? | | |

Whatis creativeBoutiques ? | (8x2=16 Marks)

" SECTION-C —

"».a"-o.

k) Equaln the marketmg:eammsym in advertlsmg
24. Expiazn-themwatlon Mlx
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26,
027,
o8,
29,
30.

31

%ﬂpmin the Benef@ﬁ—dvemsmg

Explain e functions of an advertising agency.
Write & note on social implications of advertlsmg /

ol oAU S JU AP R .-

Explaln the print media of advertising.

_Expiain the characteristics of a good copy.

Exptain the drawback of sales promotion.

| Explam the characterlstics of successful sales promotlon © (6x4=24 Marks)

SECTION-D

Answer any two questlons in not exceed" ingfourpages each Each question carries
15 marks. |

32.

Explain the |nd|rect measures to measure the effects of advertising

.33, Explam the various advertlsmg media available to the. marketers

34. Explain the methods of copy testrng

35.. Explain thetools and techniques of sales promotion. o (2x1 5=30 Marks)




