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SECTION-A

Answeraltquestions in one or two seniences each. Each carries 1 mark.

4. What is advertising copy

5. WJrat is print media ?

6. What is point of purchase advertising ?

7. \rVhat is Public Service Advertising ?

8. What is a Logo ?

L What is an advertising industry ?

10. What is Unit Display ? (10x1=10 Marks)

SECTION_B

Answerany eightquestions in not exceeding one paragraph. Each question caries .

2 marks.

11. What is Prgduct Related Advertising ?

12. What is Transport Advertising ?

13. Whatisadve{inginsult? - -''
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14. Whatis
;.--+--.*

20, What is Advertising Strategy ?

22. Whal is creati\EBoutiques ? (8x2=15Marks)
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1 7. What is expeririental control m6thod of measurlng advertis!4ggflimtit eness?' - --

tg. What is an independg0latuertis+ngagEancy?

- -l9.-What is Trade oriented sales promotion ?

SECTION_C- \*.:
Answerany six questions in notexceeding one page each. E4

26. Explain ke functions of an advertising agency.

-.27. Wrftef, note on'social imptications of advertising.

28. Explain the print media oI advertising.

29. Explain the characteristics of a good copy.

30. Explain the drawback of sales promotion.

31. Explain the eharacteristics of successful sales promotion.

SECTION-D

on cames

Answerany two questions in not exceedingfour pageseach. Each question carries
15 marks.

32. Explain the indirect measures to measure the effectS of advertising.

33. Explain the various advertising media available to the mafieters.

34. Explain the methods of copy te$ting.

(6x4=24 Marks)

35. Explain the tools and techniques ol sales promotion,

\-

(2x15=30 Marks)


